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Webinar Speakers
Ms. Daley has over 25 years of experience in investigations, data analytics, dispute resolution, and regulatory compliance. She has conducted 
hundreds of trade secret theft, fraud, and hacking investigations on behalf of Boards of Directors and outside counsel.  Ms. Daley has testified at 
regulatory and sanctions hearings and also serves as an expert witness in matters relating to fraud, data privacy, data analytics, TCPA, and data 
security.   

Ms. Daley is a frequent lecturer on topics of data privacy, data security, fraud, and intelligence gathering.  Her investigative team has been named 
“Best of Chicago for Global Risk & Investigations” by the National Law Journal. She has been named by  Who’s Who Legal in every year since 2014 
as one of a limited group of nationally recognized Forensic Investigations Experts. 

Ms. Daley received her J.D. cum laude from Boston University School of Law and her B.A. from the University of Michigan. She is a Certified Anti-
Money Laundering Specialist (CAMS), Certified Information Privacy Professional (CIPP), and a Certified Fraud Examiner (CFE). 

She currently serves as the Chairman of the Cook County Board of Ethics and on the state board overseeing the licensing of private detectives and 
security professionals.  

Margaret A. Daley
Managing Director
BERKELEY RESEARCH GROUP

Ryan Thurman
Director of Sales & Marketing

Mr. Thurman is the sales and marketing director with Contact Center Compliance with over 20 years of experience in the Contact Center 
Industry. Ryan is recognized as a compliance industry expert with a focus on State and Federal marketing and privacy regulations including 
TCPA, FTC, State and global compliance regulations.  
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David Scheckel
CEO

For over 25 years, David has been a leader in the financial services 
industry and fin-tech space. David uses his extensive knowledge of 
business operations, programming and networks to help Oxford’s 
clients make their maximum impact in the marketplace.

Sander 
Kouwenhoven

CTO

Sander has worked in IT development and infrastructure, security and 
banking throughout his entire career. He captures biological and 
behavioral patterns and turns customers’ needs into production-ready 
products.

William Scheckel
CMO

William has 25+ years' experience in digital marketing, with specific 
expertise in digital advertising, lead generation, B2B marketing and 
web development – skills he hones at Oxford as well as in his role as a 
professor of digital marketing at New York Institute of Technology.

Oxford BioChronometrics is a leader in the fight against digital 
fraud. Whether it’s protecting and validating impressions, clicks, 
leads, conversions or purchases, we secure the entire demand 
gen funnel to protect profits and save companies from litigation.
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TCPA, Fraud, and CCPA Webinar Agenda

• CCPA Overview & Critical Dates
• What to do Now
• TCPA Litigation Discussion
• Reassigned Number Update
• Fighting Fraud
• Q & A with your Input
• Slides available immediately after webinar. 
• Not a substitute for competent legal counsel. Informational only.
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End of August – last call for amendments

January 1, 2020 – Security provisions effective; 
Possible delay in enforcement of privacy 
provisions

CA Attorney General must promulgate 
regulations by July 1, 2020
AG cannot bring enforcement actions until 
6 months after publication or July 1, 2020 
– whichever date is sooner

12-month “look back”

January 1, 2021 - , Exemption for employers 
collecting the data of its employees and job 
applicants for purposes solely relating to 
employment ends.

Critical Dates
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What is the California Consumer
Privacy Act of 2018? 
• The California Consumer Privacy Act of 2018 (CCPA) is a sweeping bill 

passed by the California Legislature whose purpose is to enhance  
consumer privacy rights and data protection. 
• Under the CCPA, California residents have the right to know what 

information is collected, sold, or disclosed, the right to access their 
information, and the right to request deletion of their information. 
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AG Proposed CCPA Regulations
CA Attorney General Becerra held a press conference today to announce the release of his proposed regulations for the CCPA. In 
describing the reasons for the need for the CCPA and the regulations, he used a gold rush analogy where just like in the CA gold rush 
days today consumer data is being mined, used and sold. He stated that consumers must have the tools to control who has their data 
and how that data is used. He highlighted that the proposed regulations will provide consumer choice, control, transparency and
foster innovation with respect to personal information. The regulations were described as reflecting the most recent legislation 
passed by the Legislature this year and the feedback received by the public over the last year (even though as of this morning the 
recent CCPA amendments had not yet been signed by the Governor). The Attorney General said that the regulations have five 
components:
1. How business is required to notify consumers of their rights under the CCPA
2. How business handles consumer requests regarding his/her personal information under the CCPA
3. How a business verifies consumer requests under the CCPA
4. Protecting personal information of minors under 16 years of age under the CCPA
5. How business deals with anti-discrimination provisions of the CCPA in providing goods and services when a consumer opts-out 

to the sale/use of information. This component provides direction on how financial incentives can be provided if the consumer 
for a business to use personal information and how a business goes about establishing the value of consumer personal 
information as the data is related to the value of the services/goods provided.

The Attorney General said there will be public hearings commencing on December 2nd in Sacramento, December 3 in LA, December 
4th in San Francisco and on December 5th in Fresno. Comments on the regulations can be provided at those hearings, via mail or via e-
mail.
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Liability and Commercial Class Actions

• The private right of action becomes available on January 1, 2020
• California SB 561 was a proposal to amend the California Consumer 

Privacy Act (“CCPA”) to expand the private right of action to permit 
consumers to sue for any violations of the CCPA.  This did not pass.
• Private right of action only in case of data breaches
• Exempt if “good security practice” and encryption
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What is “Reasonable Security”

It is Not defined in the CCPA, but see the 
2016 California Data Breach Report and the 
2014 Cybersecurity in the Golden State 
Report

• Center for Internet Security’s 20 Critical Security Controls
• Industry Practices
• ISO/IEC 27001 and 27002
• National Institute of Standards and Technology (NIST)
• Federal Guidance  (e.g., FTC’s “Stick with Security” 

series)
• Regulatory Guidance (e.g., GLBA / NYDFS Regulations)

• “The 20 controls in the 
[CIS]’s Critical Security 
Controls identify a minimum 
level of information security 
that all organizations that 
collect or maintain personal 
information should meet. 
The failure to implement all 
the Controls that apply to an 
organization’s environment 
constitutes a lack of 
reasonable security.”

• ~Kamala Harris, Attorney 
General

• California Department of 
Justice
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What is “Personal Information”

• Identifiers (such as a real name, alias, postal address, IP address, email address, account name, 
Social Security number, driver’s license number, passport number, or other similar identifiers) 

• Characteristics of protected classifications under California or federal law 
• Commercial information (including records of personal property, products or services purchased, 

obtained or considered, or other purchasing tendencies) 
• Biometric information 
• Internet or other electronic network activity information
• Geolocation data
• Audio, electronic, visual, thermal, olfactory, or similar information 
• Professional or employment-related information 
• Education information, defined as information that is not publicly available or personally 

identifiable
• Inferences drawn from any of the information identified in this subdivision to create a profile 

about a consumer
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Exceptions and Carve-Outs

• CCPA does not apply to the following: 
• Medical information or protected health information governed by California and federal 

health information privacy laws, specifically including HIPAA 
• Clinical trial information subject to the Federal Policy for the Protection of Human 

Subjects (the Common Rule)
• Personal information regulated by the Fair Credit Reporting Act (FCRA). (Cal. Civ. Code 

§1798.145(c)-(d)
• Personal information collected pursuant to the GLBA and the California Financial 

Information Privacy Act 
• **IMPORTANT NOTE: These carve-outs are only for covered activities. Financial 

institutions and HIPAA-covered entities that process PII and NPI outside the scope of 
these statutes would still fall under the CCPA. 

• There are additional amendments pending that could result in further carve-outs. e.g., 
employment-related PII, loyalty programs, etc.
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How will CCPA impact online advertising?
“Sale” likely encompasses interest-based 
advertising (IBA)

Ad industry struggling with possibility of opt-out 
requests

CCPA should not affect analytics and other 
anonymized data

Must be truly anonymized, however

Still, no way to contract around the law
PI is PI, no matter how used

Can companies still share information with 
separately branded affiliates? 
Must have “common branding” to be 
considered a singular “business” under CCPA
Companies may constitute “Service Providers” 
to each other, depending on data use and flow
Otherwise, sharing likely constitutes a “sale”

What is the “Sale” of Personal Information
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CA Attorney General
May enforce provisions of CCPA
Either 6 months after publishing regulations 
or July 1, 2020, whichever sooner 
30-day notice and cure period
$2,500 for each violation, $7,500 for each 
intentional violation

Private Right of Action
Applicable only to security violations
Up to $750 per consumer per incident or 
actual damages, plus other “proper” relief

What Will Enforcement Look Like
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But Wait! There’s More:  The California 
Privacy Rights and Enforcement Act of 2020
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What’s in the 2020 Ballot Initiative? 

• Creates the “California Privacy Protection Agency,” an 
independent executive agency tasked with protecting 
consumer privacy, 

• Adds a new category of personal information to the CCPA 
called: “sensitive information,” which includes: precise 
geolocation information, social security number, passport 
number, customer’s account log in, financial account, 
personal information revealing a consumer’s racial or ethnic 
origin, religion, union membership, or sexual orientation, 
among other categories.
• Consumers are granted new rights over “sensitive 

information” such as the right to opt-out, at any time, 
from a business disclosing or using sensitive personal 
information for advertising and marketing or disclosing 
this information to a service provider or contractor for 
these purposes.

• Businesses shall provide a separate link for users to 
exercise this opt-out right.

• Businesses must obtain opt-in consent prior to the sale 
of a consumer’s sensitive personal information. A 
consumer who opted-in to the sale of sensitive 
personal information can revoke this authorization at 
any time.

• Creates a new right to correct inaccurate personal 
information.

• Requires opt-in consent for the collection of personal 
information from children under 16, and increase penalties 
for children’s privacy violations.

• Provides that a consumer may request that a business 
disclose personal information collected beyond the currently-
required 12-month period, and the business must provide 
such information unless doing so would be unduly 
burdensome or involve a disproportionate amount of 
information.
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What’s in the 2020 Ballot Initiative? 

• Requires businesses to notify the consumer and the  state, 
when using a consumer’s personal information to advance 
the business’s political interests or influence the outcome of 
an election. 

• Amends the definition of a “business” as having 100,000 or 
more consumers or households, rather than the CCPA’s 
50,000 or more consumers, households, or devices.

• Amends the definition of “business purpose” to include new 
elements such as: “non-personalized advertising” (not based 
on a profile or predictions derived from a consumer’s past 
behavior) provided the information is not disclosed to a third 
party, used to build a profile of the consumer, or alter the 
consumer’s experience with the business.

• Amends the definition of “deidentified” to: “information that 
cannot reasonably be used to infer information about, or 
otherwise be linked to, an identifiable consumer,” if the 
business meets certain requirements. The Attorney General 
will provide additional regulations related to the definition of 
“deidentified.”

• Defines “household” as “a group, however identified, of 
consumers who cohabitate with one another at the same 
residential address and share access to common device(s) or 
service(s) provided by a business.”

• Provides that the provisions of the ballot initiative may be 
amended after it is approved by voters by a statute that was 
passed by a majority of members of the California State 
Legislature, and signed by the governor if the amendments 
are “consistent with and further the purpose and intent” of 
the Act.
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Federal Preemption and
Other Legislative Efforts
• The Software Alliance (trade group representing tech companies) advocating for a 

federal law to pre-empt state laws
• Fear of patchwork of different data privacy laws with different standards
• Proposed Federal Data Privacy Law
• Draft legislation was expected in May, now delayed
• Uncertain consensus
• New York Privacy Act (NY Senate Bill 224) failed pass this summer
• Similar to CCPA but with private right of action
• No minimum size on companies covered
• “Data fiduciaries”
• Also: Hawaii (S.B. 418), Maryland (S.B. 613), Massachusetts (S.B. 341), New 

Mexico (S.B. 176), Rhode Island (S.B. 234)
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Current State of Compliance Efforts

• Compliance efforts differ across industries
• Are you already exposed to GDRP compliance?
• Getting your ducks in a row:
• Data mapping
• Documentation and change management
• Identifying and evaluating vendors
• Planning culture and awareness campaigns
• Developing KPIs to monitor programs



© 2019 Contact Center Compliance 20 (866) DNC-LIST 866-362-5478       info@DNC.com DNC.com

Reassigned Numbers

• Cases are split on Wrong Number class action certification
• Plaintiff’s are typically given the benefit of the doubt unless defendant’s can 

make an evidentiary showing of individualized issues of consent and/or 
unreliable methodology to ascertain the class members 
• Making an evidentiary record that can defeat the class is expensive and time 

consuming – it requires a review of account records, account notes, dialer 
records and an analysis of reverse telephone lookup services

• FCC issues order in 2018 to create a Reassigned Number Database 
which would provide safe harbor.  Waiting for Godot.  
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Reassigned Number Database

• FCC announced the creation of the database in 2018.  In March 2019 it issued the official 
text of the rule which establishes a comprehensive reassigned numbers database. 
• The database will contain the most recent permanent disconnection dates for all toll free numbers 

and all numbers issued and serviced by providers in North America. 
• There will be a minimum 45 day cooling off period required between the date a number is 

disconnected from one consumer and the date it is reassigned to another.
• If executed properly it should provide additional protection to consumers with 

reassigned numbers from receiving unwanted marketing calls and help callers avoid 
accidentally placing calls to numbers for which they had previously received consent to 
call prior to the number being reassigned.

• The FCC has incentivized the use of the database by offering a safe harbor from liability 
for callers who have relied on inaccurate information they received from the 
database. The rule is technically effective immediately, however, the FCC will publish an 
official compliance date when the database and its administrator are ready to begin their 
work.

• When will it be active?  No set timeline.  
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Identify disconnected and re-assigned wireless 
numbers and remove from dialer and SMS 
campaigns

TCPA Reassigned Number 101
Safeguard against TCPA violations for wrong party contact.

Real-time authoritative carrier dip

Critical for SMS Campaigns

Verification Scores provide detailed reporting

Scores matched records based authority level of 
source matches

Will soon feature and included FCC nationalized 
re-assigned database

Available via batch and real-time API
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Claims of Fraud in TCPA Cases 

• Professional Plaintiffs
• Frequent flier plaintiff have defendants suspicious that their marketing lists 

have been intentionally salted with these plaintiff’s names and contact 
numbers.  
• Many named plaintiff’s are either consumer lawyers or affiliated with them
• Courts are rejecting claims where it appears the plaintiff signed up to receive 

the communications for the express purpose of filing claims
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Professional Plaintiff Case Law 
Telephone Science Corporation v. Asset Recovery 
Solutions, LLC, 
TSC operates a service called “Nomorobo,” designed to 
block unwanted calls. TSC deploys a “honeypot” of 
telephone numbers and identifies calls being made to 
these numbers using an autodialer or prerecorded voice 
calls. It then blocks calls made to Nomorobo subscribers 
made using those identified numbers. 
It then filed suit against the companies which made the 
autodialed and/or robocalls. 

TSC alleged that ARS placed over 12,000 calls to TSC’s “honeypot” numbers. The court held that the claim fell 
outside the TCPA’s “zone of interest.” Since TSC did not suffer any injury of invasion of privacy or nuisance, and 
the supposed harm suffered by TSC did not impact interstate commerce, the court concluded that the damages 
were not of the nature that Congress intended to redress, but rather “indirect, economic and inherent to its 
business,” and, accordingly, dismissed the complaint.
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Professional Plaintiff Case Law
Phillip Nghiem v. Dick’s Sporting Goods, Inc.,

- The court declined certification on the ground that the plaintiff was not an adequate representative and that his claims were not 
typical.  The plaintiff is a plaintiffs’ attorney who handles consumer and debtor disputes, including TCPA claims. Nghiem alleged 
that Dick’s Sporting Goods and Zeta Interactive Corporation administered a marketing program that used “mobile alerts” in the
form of text messages sent to subscribers. Nghiem admitted that he signed up for Dick’s mobile alerts but alleged that he 
continued to receive automated text messages after revoking his consent, in violation of the TCPA. 

• The court found Nghiem’s claims were not typical of the proposed class as required by Rule 23.  Nghiem was a TCPA expert having 
represented plaintiffs in at least six  cases.  He opted into Dick’s and several other similar mobile alert programs around the same 
time, without taking advantage of any promotions of the programs, suggesting that his motivation was finding potential TCPA 
violations. The court concluded that the typical member of the class would have no special knowledge of the TCPA nor experience 
litigating TCPA claims. A typical member of the class  would have “signed up for Dick’s mobile alert program because he was 
undisputedly interested in Dick’s merchandise.”  The court questioned whether Nghiem could in fact have suffered an invasion of 
privacy if he signed up for Dick’s mobile alert program for the specific purpose of discovering a TCPA violation that could support a 
lawsuit.

• Nghiem also failed the adequacy requirement due to his background and conduct.  The Court concluded that if he were the class
representative, the case would  dwell on attacks on his character and his motivations for filing the case.  This diversion would
interfere with his ability to “vigorously prosecute” the case on behalf of the rest of the class.  Because he could not satisfy either 
the typicality or adequacy requirements, the court declined to certify the class. 
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Professional Plaintiff Case Law

• Stoops v. Wells Fargo Bank NA,, No. 3:15-83 (W.D. Pa. June 24, 2016)

• Proposed class representative purchased 35 cellphones and cellphone numbers with prepaid minutes for the purpose of sending 
demand letters and filing TCPA lawsuits. Plaintiff purposefully purchased prepaid phones in economically depressed areas on the 
assumption that the numbers would be called by debt collectors. She purchased additional minutes when she received calls in order 
to raise the value of her TCPA claims. She transported her box of cellphones with her at all times, even on vacation. 

• The court found the plaintiff failed to establish she suffered an injury-in-fact under Article III. Under Article III the claimant must prove 
that the defendant violated her legally protected privacy or economic interests. The Court found Congress intent in enacting the TXPA 
was to protect consumers from “the nuisance, invasion of privacy, cost, and inconvenience that autodialed and prerecorded calls 
generate.  The court found that Stoops’ privacy interests were not violated because the sole purpose of the cellphones was to attract 
calls so she could file  TCPA lawsuits. The Defendants failed to violate her economic interests because her sole purpose in purchasing 
minutes under he calling plan was to receive more calls that would enable her to file TCPA lawsuits.

• The court also found that the plaintiff failed to establish “prudential standing” by failing to demonstrate that her interests were 
within the zone of interests intended to be protected by the TCPA. The court ruled that Stoops’ interest in running a  TCPA-filing 
business were not within the zone of interests to be protected by the TCPA and stated “[i]ndeed, it is unfathomable that Congress 
considered a consumer who files TCPA actions as a business when it enacted the TCPA as a result of its ‘outrage over the proliferation 
of prerecorded telemarketing calls to private residences, which consumers regarded as an intrusive invasion of privacy and a 
nuisance.’”  The court also noted that court dockets are overflowing and and that enforcing standing requirements will provide courts 
with the time they need to address claims of parties who have actually suffered damages.  
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Stoop’s Testimony
Q. Okay. Why do you have so many cell phone numbers?
A. I have a business suing offenders of the TCPA ... it’s what I do.
Q. So you’re specifically buying these cell phones in order to manufacture a TCPA lawsuit? In order to bring a TCPA lawsuit?
A. Yeah.
…
Q. So when you buy these phones, you know there’s a chance that they will ring, correct?
A. Possibly. Yes.
…
Q. Why are you selecting a Florida number?
A. I knew that people had hardships in Florida, that they would be usually defaulting on their loans or their credit cards.
…
Q. Okay. And it’s — is it your intention that these phones will ring from a creditor?
A. Yes.
Q. Okay. And you are okay with that?
A. Yes.

Wells Fargo’s Motion for Summary Judgment, No. 
3:15-83 (W.D. Pa. Dec. 10, 2015) (Dkt. No. 44).
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Professional Plaintiff Case Law

Charvat v. Travel Services, 2015 WL 3917046, at *4-5 (N.D.Ill., 2015)

The Court affirmed the magistrate judges denial of discovery regarding serial TCPA Plaintiff.  A defendant contended that Mr.
Charvat’s tax returns were relevant to show that he derives substantial income from TCPA litigation and that his motivation 
for filing this action is financial gain rather than selfless consumer advocacy. Defendant contended that Mr. that Charvat’s
financial incentive to file suit was relevant to the issue of his fitness to serve as a class representative. 

Citing to prior precedent, the court rejected the “professional plaintiff” characterization was a basis for finding the plaintiff 
was unfit to serve as representative of the proposed class, finding that “[n]othing about the frequency of [plaintiff’s] litigation 
implies that she is less suited to represent others than is a person who received and sued on but a single offer.” The court 
also noted that “[r]epeat litigants may be better able to monitor the conduct of counsel, who as a practical matter are the 
class’s real champions.” 
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Litigator Scrubbing for Professional Plaintiffs
• Allows for a cloud-based defense against serial plaintiffs and “lawsuit mill” litigators who 

target and even entrap companies for TCPA for funneling off TCPA trolls.
• Recommended for text marketing campaigns - the hottest area of TCPA litigation
• Works for both inbound and outbound campaigns
• Identifies serial TCPA plaintiffs & litigators while running wireless, VoIP and DNC scrubs
• Updated in real time from original court documents
• Authoritative data sources exclusive to Contact Center Compliance
• Why use Litigator Scrub®?

It's simply the best way to mitigate your risk of a TCPA lawsuit. Approximately ⅓ of TCPA 
lawsuits are brought by the same serial plaintiffs and litigators. Identifying these repeat 
players before any inbound or outbound campaign is the smartest preventative measure 
companies can make to reduce their exposure to TCPA related risk.

• Run tests on litigators and re-assigned numbers to gauge level of risk.
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What should companies be doing now? 
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Process and Getting Buy-In

• Create a sense of urgency 

• Create a guiding coalition with key influencers on your team

• Create a vision for change—educate as to “the why”

• Communicate the vision

• Anticipate and remove obstacles—consider doing a “pre-mortem”

• Create short-term wins and communicate them 

• Anchor the change in the culture

• (Modified Kotter principles of change management) 
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Managing Logging and Recordkeeping

• 12-month “lookback”
• Began January 2019

• Tracking and log flows of consumer data
• What types acquired
• How acquired
• How used/shared

• Assess and improve capabilities to respond
• Ability to find, retrieve and reliably delete information, and to track/respond 

to requests
• 45-day period to respond
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Most Important Factor in Fighting Fraud

You can think you’re doing 
right and still get fined for 
compliance violations!

Why? …
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Real Data Can Be Used by Criminals

Because hacked data from
• Equifax
• CapitalOne
• Marriot
• and tons of others

all have REAL data from 
REAL people who 
NEVER asked you to contact them!
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They Commit the Crime, You Get the Fine

So, if you have hacked data in your database 
(and at this point, most companies do), 
and that person didn’t actually ask for
your information, 
then you have a privacy violation.
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How Bots Use Data for Fraud

This feeds what we call the flow of fraud.

Bots: Take hacked data and set it to autofill 
forms

Are programmed to look like specific 
devices and browsers

Use a VPN to spoof their location so the 
IP address is local to their area code.
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The Flow of Fraud

A data breach 
where 

personal data is 
stolen

This happens 
frequently – for 

example, the 
Marriott hack, 

Equifax, Capital One

Click farm/bot net 
creates online 

profile and then:

It retrieves data 
with the correct 

geo-location to click 
a targeted ad and 

fill the contact form

Click farm/ bot net 
submits form with 

stolen data

Browser is redirected 
to landing page with 

contact form

Form submitted, the 
lead points to the 

website with the ad. 
That lets the bad 

actors earn money

When fraud is left unchecked, it flows through the entire lead gen process.
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Hurting Your Bottom Line

Bot fraud means 
increased cost and 

time per lead

Bot-submitted leads 
cost you big bucks –

in time and fines

If your solution can’t 
detect bots that use 
real data – and most 
don’t – you can be 
fined for TCPA and 

CCPA violations even 
though you think 

you’re doing 
everything right.
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Insure Yourself!

Client does not pay for fraudIdentify bot fraud

Saves cost per call AND reduces risk of 
litigation for no proof of consent

Only pass human 
submissions on to call 

center

Humans in Zimbabwe can't trick the system 
and claim they are really in Iowa.

Use advanced geotargeting 
to determine where the 

form was filled out

In case of a lawsuit, clients can retrieve form 
submissions as a virtual movie for evidence.

Give each form a tracking 
number before it is saved 

and stored.

Your solutions need to: 
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Store Your Evidence

If someone complains that 
you contacted them 
improperly, you need a proof 
of consent movie & metadata

Video evidence looks like this:

We digitally sign your 
evidence so no one can fake it 
or change it down the road.
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Lead Insurance Checklist

Have tools to monitor process 

Weed out fraud first 

Don’t settle for a solution that relies on matching phone numbers 
and either IP addresses or physical addresses (again – hacked data)

Only call humans you can prove gave consent so you can decrease 
your cost per lead

AND get that lead confirmed in under 1 second.

Oxford BioChronometrics 
2019
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Does Your Solution Secure Your Leads?

Make the bots in your life unhappy!
If your solution can’t do all these, re-
evaluate before you get slammed 
with fines.

Good solutions, like SecureLead
• Save you money
• Prevent fines and 
• Increase your speed to lead!

Oxford BioChronometrics 2019
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CCPA, Fraud, TCPA Questions? 

Schedule your free TCPA compliance 
audit today at www.dnc.com email us at 

info@DNC.com

http://www.dnc.com/
mailto:info@DNC.com
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Free TCPA Risk Assessment  

Find dangerous vexatious litigators and 
reassigned numbers today before it’s too late.

TCPA Summit. December 10. St Pete, Florida

ryan@dnc.com
707-303-4844 direct

Ryan Thurman
Director of Sales & Marketing

mailto:ryan@dnc.com
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• Avoid TCPA Litigator Sharks Lurking in Leads 

• Litigator Scrub: Defense Network Stops Sneak 
Attacks

• TCPA Reassigned Number Scrub: Flags Wrong 
Number Sharks

TCPA Safe Harbor Solutions


